MARKETING SOLUTIONS

rapid
CASE STUDY Press
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Client: Florida Law Weekly '
% FLORIDA LAW
—— WEEKLY +——
|nc|usi'ry: Leg Ol Resea I’Ch PO. Box 4284. Tallahassee, Fl 32315
. Florida Family Law Collected
Location: Tallohassee, FL Cases 2018 edition

Contains all cases decided by the Florida appellate courts and
published in Florida Law Weekly in 2018 which involve dissolution of

M marriage, child support, child custody, dependent children, adoption,
Cards Mailed: 3,441
I

paternity, and other issues of interest to family law practitioners.

Sitting for the March 2019 Marital & Family Law Exam? Receive
an advance copy of the Family Law Collected Cases (available now) in

Goog I e views: 3 7 3 , 8 éQ addition to your hard bound edition for an additional fee.

Complete order form on reverse and fax or mail to us. Call (877) 671-3750 or
\ visit our website at www.FloridaLawWeekly.com

Facebook Ad Views: 3,622

The Results

Due to the call tracking feature of IMS, Florida Law Weekly was able to
identify a sentence on the post card that was causing confusion amongst
their recipients. That confusion caused their phone calls to average a
minute longer than last year's campaign. By changing the copy on the
postcard, they will be able to shorten call times on the next run, in addition
to generating more calls overall.

Client Testimonial

“More than anything, we're a small firm that has never established baseline
data for marketing campaigns (because we just don't really market/
advertise) and these IMS set ups allow us to snag A TON of data in a small
amount of time, for very little expense.”

-Matt Crumbaker
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Client: Capital Health Plan

Industry: Health Maintenance

Location: Tallahassee, FL

Get Medicare coverage from Florida’s

Letters Mailed: 44, 813 Highest Rated Health Plan.

le Views: 144,272 S
Google Views 27 e

Phone Calls Received: 186

The Results

Capital Health Plan was able to greatly increase their exposure across
their 7-county service area by using IMS to couple their direct mailpiece to
measurable Google Display Network advertising. They racked up 144,000
Googleadviews inless thana month and were able to utilize the data from 186
phone calls to further refine their mailing list. The new enrollees generated
from this campaign equated to a roughly 519% return on investment!

Client Testimonial
“In a 3 week timeframe we more than paid for the campaign.”
-Lauren Helm
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THE POWER 0F THE
COMPLETE TEAM

Client: Florida Dental Association

Location: Tallahassee, FL

Postcards Mailed: 39,281 (across 4 mailings) REGISTEF ~_ DON'T MISS OUT!

6 SAVE!

. REGISTER TODAY AT FLORIDADENTALCONVENTION.CON
Google Views: 1,970,880

e

rrrrrrrrrrr

Facebook Views: 24,332

NEW! FREE

EXHIBIT HALL PASSES
FOR THE ENTIRE DENTAL TEAM

REGISTER AS “EXHIBIT HALL ONLY"
T0 TRKE ADVANTAGE OF THIS DFFER.

THE POWER 0F THE
COMPLETE TEAM

S. LILLIAN CAPERILA

G FACE OF DENTAL HYGIENE: EXPERT

ED MOTIVATOR, PREVENTIVE SPECIALIST
by, June 29 m 8 AM-12 PM m C49

. . — EETING
Indus"ry: PrOfeSSIOﬂOl Den’fo| Association v fl‘_CﬁLEM FIRST 100 HYGIENISTS TO REGISTER!

OURSES DESIGNED
HYOU IN MIND!

IENE BROCHURE AND REGISTER TODAY
RIDADENTALCONVENTION.COM.
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The Results
Florida Dental Association achieved astounding success with a 4-part
series of IMS campaigns targeting different market segments with different
themes. IMS tracked more than 4000 visitors to their website (who were
continually retargeted with their ads), and they generated nearly two million
ad views on the Google Display Network. They also benefited from over
24,000 total ad views on Facebook and Instagram.

Florida Dental Association benefited from a 177% increase in ROl over their
previous year's campaign.

Client Testimonial

‘Just did the math, and our registration numbers are up 11.23% from last
year.”

-Brooke Martin




